






































Rothman Alexander J. and Peter Salovey. 1997. “Shaping Perception to Motivate Healthy
Behavior: The Role of Message Framing.” Psychological Bulletin, 121, 3-19.

Salovey, Peter and Pamela Williams-Piehota. 2004. “Field Experiments in Social Psychology.”
American Behavioral Scientist, 47(5): 488-505.

Schneider, T.R., Peter Salovey, A.M. Apanovitch, J. Pizarro, D. McCarthy, J. Zullo, &
Alexander Rothman. 2001. “The Effects of Message Framing and Ethnic Targeting on
Mammography use among Low-Income Women.” Health Psychology, 20: 256-266.

Scheufele, Dietram A. 1999. “Framing as a Theory of Media Effects. Journa of
Communication, 49: 103-122.

Schuman, H., and S. Presser. 1981. Questions and Answers in Attitude Surveys: Experiments on
Question Form, Wording, and Context. New Y ork: Academic Press.

Sieck, Winston, and Frank J. Yates. 1997. “Exposition Effects on Decision Making: Choice and
Confidence in Choice.” Organizational Behavior and Human Decision Processes. 70:
207-219.

Slovic, Paul, Melissa Finucane, Ellen Peters, and Donald G. MacGregor. 2005. “Affect, Risk,
and Decision-Making.” Health Psychology. 24: S35-$40.

Sniderman, P.M., & Theriault, S.M. 2004. “The Structure of Political Argument and the Logic
of Issue Framing.” In W.W. Saris & P.M. Sniderman (Eds.) Studies in Public Opinion.
Princeton, NJ: Princeton University Press.

Stern, Paul C. 2000. “Toward a Coherent Theory of Environmentally Significant Behavior,”
Journal of Social Issues, 56, 3, 407-424.

Takemura, Kazuhisa. 1994. “Influence of Elaboration on the Framing of Decisions.” The Journal
of Psychology. 128: 33-39.

Taylor, S.E. 1991. “Asymmetrical Effects of Positive and Negative Events: The Mobilization-
Minimization Hypothesis.” Psychology Bulletin. 110: 67-85.

Thaler, Richard. 1980. “Toward a Positive Theory of Consumer Choice.” Journal of Economic
Behavior and Organization. 1: 39-60.

Tversky, Amos and Daniel Kahneman. 1979. “Prospect Theory.” Econometrica. 47(1): 263-91.

Tversky, Amos, and Daniel Kahneman. 1981. “The Framing of Decisions and the Psychology of
Choice.” Science 211: 453-458.

Visser, Penny S, George Y. Bizer, & Jon A. Krosnick. 2006. “Exploring the Latent Structure of
Strength-Related Attitude Attributes.” Advances in Experimental Social Psychology, 38:
1-67.

Visser, Penny S., Jon A. Krosnick, and J.P. Simmons. 2003. “Distinguishing the Cognitive and
Behavioral Consequences of Attitude Importance and Certainty: A New Approach to
Testing the Common Factor Hypothesis. Journal of Experimental Social Psychology, 39:
118-141.

Wicker, A.W. 1969. “Attitudes versus Actions. The relationship of verbal and overt behavioral

responses to attitude objects.” Journa of Social Issues, 25(4), 41-78.

Zaller, John. 1992. The Nature and Origin of Mass Opinion. New Y ork: Cambridge University

Press.

101





